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Executive Summary 

Coalition of Positive Messengers to Counter Online Hate Speech Project tackles the issue 

of online hate speech targeted against migrants, refugees and asylum seekers in seven 

EU countries. It addresses the need for more effective civil society response to online 

hate speech through sharing and disseminating best practices and active engagement of 

local communities in creating and sharing powerful counter-narratives against 

xenophobic discourse. 

The media content analysis on online media covers two periods – one in 2016 and one 

in 2017, and focuses on three media outlets – PRO TV, ADEVĂRUL and ANTENA 3, based 

on their online popularity in Facebook and Twitter. It combines two methods: 

traditional media monitoring and automated data search algorithm, to research the 

levels of hate speech, the representation of migrants and refugees, the dynamic and 

shifting arguments.  

The Romanian media especially TV and social media show high tolerance towards 

hateful speech. While especially the audio-visual media is regulated by law and 

monitored by the National Audio-visual Council and instigation to hate is explicitly 

forbidden by law, still hate speech is rarely sanctioned by law and seriously 

underreported.  

Since the migration became in recent years an “issue" in the Romanian media, the media 

coverage often contributed to the negative presentation of the migration issue. This 

results in the fact that certain trigger events, as the refugee crisis and terrorists attacks 

influence the increasing online hate speech targeting more and more Muslim people too. 

There is also a lack of voice presenting the real situation based on verified data (which 

is also missing) and giving hearable voice to the targets of hate speech in Romania. 
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1. Methodology

1.1 Research problem and aim of the research 

The research problem is defined by the main project objectives, namely to research, 

analyze, classify and compare levels and trends in online hate speech against migrants 

in the media and particularly in the social media in the project countries. The research 

covers the period 2016-2017. The research uses diverse relevant public resources 

already produced in the participating countries: such as media monitoring reports, 

media content analysis surveys, etc., as well as specially developed tools: automated 

data search algorithm, the application of which is matched with own media monitoring.  

1.2 Justification of the research 

A number of studies on online media hate speech have been done in individual 

countries and across the EU, less attention has been devoted to the online hate speech 

“co-produced” by media and individual users: the forums with readers comments 

supported by the online platforms of media outlets, the social media content (with 

comments) of main media outlets. The increase of social media online hate speech 

instances against migrant and refugees in the last two-three years does not necessarily 

go hand in hand with increase in self-regulation, legislative and law enforcement efforts. 

The media content analysis is complementary to the 1.1 deliverable: Mapping out the 

national context with assessment of the prevention and responses to hate speech 

incidents in each country. It aims to deepen understanding of the links between 

occurrences like planned political events such as elections, terrorist attacks at home and 

abroad, waves of refugees and certain local reactions and the levels of online hate 

speech. It also tries to study a sample of different popular media outlets and the 

environment they create for eventual online hate speech. This study and data collection 

has significant policy relevance for national and EU decision-makers regarding the 

implementation of anti-discrimination legislation and countering online hate speech 
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initiatives. National research findings will be followed by recommendations in the 

comparative report targeted at the relevant stakeholders.  

1.3 Definitions used 

The research does not aim to engage in theoretical debates on the definition of the term 

“hate speech” or debates on the tension between freedom of expression and hate 

speech. For the purposes of this study, and given the lack of a common international 

definition of hate speech, the project partners have agreed to use the definition 

proposed by the Council of Europe: „The term ‚hate speech‘ shall be understood as 

covering all forms of expression which spread, incite, promote or justify racial hatred, 

xenophobia, anti-Semitism or other forms of hatred based on intolerance, including: 

intolerance expressed by aggressive nationalism and ethnocentrism, discrimination and 

hostility against minorities, migrants and people of immigrant origin.“1 The research 

will also take into account article 2.1 of the Additional Protocol to the Convention on 

Cybercrime2, which states that "racist and xenophobic material" means any written 

material, any image or any other representation of ideas or theories, which advocates, 

promotes or incites hatred, discrimination or violence, against any individual or group 

of individuals, based on race, color, descent or national or ethnic origin, as well as 

religion if used as a pretext for any of these factors. Partners will also use as guidelines 

the definition of cyber hate and the forms and mechanisms used by those who spread or 

promote hate online proposed by the Anti-Defamation League (ADL) “ADL defines 

Cyber hate as any use of electronic communications technology to spread anti-Semitic, 

racist, bigoted, extremist or terrorist messages or information. These electronic 

communications technologies include the Internet (i.e., Web-sites, social networking 

sites, “Web 2.0” user-generated content, dating sites, blogs, on-line games, instant 

1 Appendix to RECOMMENDATION No. R (97) 20 of the Committee of Ministers on “Hate Speech." Adopted by the 
Committee of Ministers of the Council of Europe on 30 October 1997 at the 607th meeting of the Ministers' Deputies 
2 Additional Protocol to the Convention on Cybercrime, concerning the criminalisation of acts of a racist and 
xenophobic nature committed through computer systems (Strasbourg, 28.I.2003). 
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messages, and E-mail) as well as other computer- and cell phone-based information 

technologies (such as text messages and mobile phones).”3 

 

1.4 Research methods 

1.4.1. Automated data search algorithm for monitoring social media 
content of media outlets  

 

In order to reach the objectives of the research the methodology is formed by three 

steps: 
 

First step: Web scraping activity/Harvesting (computer science technique for 

extraction of big data). This step is conducted for keywords on Twitter and for extract 

every information (not only keywords) on national newspapers online’s, Facebook's 

and Twitter's profiles. 

 

Second step: Data Extraction with Storage and Warehouse (it is an operation by 

which the information are organized and saved in order to obtain a rapid access to data 

for analysis. It’s the warehouse of information). 

 

Third step: Data analysis with Text Mining techniques and relative outcomes and their 

interpretation. Furthermore, for some data, in relation to Twitter keywords extraction, 

is used the Social Network Analysis method.  

  

Text mining also referred to as text data mining, roughly equivalent to text analytics. 

The focus is referred to extraction pertinent information from an unstructured analysis 

unit: the word. Through computational statistics is possible to codify and make 

structured an unstructured unit and pass to real analysis that leads to extraction of 

knowledge of a phenomenon. The operativity is based on combination of relevance, 

novelty, and interestingness and involves procedures like information retrieval, lexical 

 
3 From Responding to Cyberhate, Toolkit for Action (ADL), http://www.adl.org/internet/Binder_final.pdf 
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analysis to study word frequency distributions, clustering analysis, correspondences 

studies, correlation, pattern recognition, tagging/annotation, information extraction, 

data mining techniques. The main objective is to turn text into data for analysis, trough 

application of natural language processing (NLP) and analytical methods. 

 

The Social Network Analysis (SNA) is a technique of analysis that through matrix 

algebra and graphs theory highlights relationships (ties) between the statistical entities 

of a phenomenon. In this case of study, the constraints of the "most frequent terms" and 

"among users" are reported. The actors or nodes, that is, the statistics entities are 

placed on a geometric space and connected to each other through the links or archs. 

Depending on the position occupied in the geometric space and its degree of 

interconnection with the entire reticular structure and with other nodes, the statistical 

entity assumes a role, not only defined by the graphical intelligibility of the graph, but 

by the calculation of some measures of centrality, such as: degree, closeness centrality, 

between centrality, page rank, etc. 

 

 

ANALYSIS TOOL 

The software used for each step of methodology (Webscraping activity, Warehouse and 

Text Mining and Social Network Analysis) is always R with several packages to it 

connected.   

R is a language and environment for statistical computing and graphics. It is a GNU 

project and the language syntax is similar with language C.  Designed in the 1980s by 

Bell Laboratories (formerly AT&T, now Lucent Technologies) finds like main developer 

John M. Chambers, who awarded in 1998 ACM Software Systems Award for S language 

R can be considered as a different implementation of S.During the operativity and 

trough own command lines, allows “computing on the language”, permitting to write 

functions that take expressions as input, something that is often useful for statistical 

modelling and graphics. It is highly extensible, because provides a wide variety of 

statistical (linear and nonlinear modelling, classical statistical tests, time-series analysis, 

classification, clustering, …).  R is available as Free Software under the terms of the Free 
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Software Foundation’s GNU General Public License in source code form. The user 

retains full control on  graphics and parameters of these and furthermore on 

mathematical symbols and formulae. R is an integrated suite of software facilities for 

data manipulation, calculation and graphical display. It includes data handling and 

storage facility, operators for calculations on arrays (matrices),  integrated collection of 

intermediate tools for data analysis, graphical facilities for data analysis and display and 

a well-developed  programming language which includes conditionals, loops, user-

defined recursive functions and input and output facilities. 

 

1.4.2. Media content monitoring  
 

The methodology consists of the following steps: 1/ monitoring the three selected 

online media, including their social media (Facebook and Twitter) during a 2-month 

period around the selected event in 2016; 2/ monitoring the three selected online 

media, including their social media (Facebook and Twitter) during the period 

monitored with automated data search algorithm. 
 

The media content analysis has two components: 1/ Quantitative based on frequency of 

the selected words in the media content (in titles, in materials), and in the reader 

generated content (comments, social media posts). 2/ Quantitative based on the type of 

coverage the news or story containing the selected words receives: positive, negative or 

neutral. One effective approach is to use two sets of criteria in determining whether an 

item is positive or negative: context and content. Context refers to the way in which the 

story is framed. Content refers to the overt facts and tone of the story. More commonly 

the framing and content coincide. 
 

The combination of automated data search algorithm and the traditional media content 

analysis will both verify and validate findings and deepen understanding of media 

online hate speech.  
 

The methodology, collection and elaboration of automated data are provided by the 

Team of IULM University, whilst for 2016 the data collection is provided by ELIFLAB.  
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2. National context 

 

According to the Media sustainability index Europe-Euroasia 2015 for Romania4 the 

number of active print outlets is unknown, 115 publications are audited by BRAT5 

(Romanian Audit Bureau of Circulation). Regarding the audiovisual media6, there are 

530 Radio Stations (licenses for terrestrial broadcasting), 22 satellite broadcasting; 668 

TV stations licenses (terrestrial, cable, and satellite). The number of internet news 

portals is also unknown, 35 news portals are audited by SATI.  

 

Newspaper circulation statistics in 20167 show a dramatic drop in printed media (13% 

consumption), as top five by circulation Click (circulation 81.300, daily private tabloid), 

Libertatea (circulation 46.000, daily private tabloid), Gazeta Sporturilor (circulation 

20.400, daily private sports magazine), Evenimentul Zilei (circulation 10.700, daily 

private newspaper), Romania Libera (circulation 9507, daily private newspaper), 

Adevarul (circulation 8758, daily private newspaper).  

 

According to broadcast ratings8 in 2016 TV consumption is high, the top five television 

stations were PRO TV (8%, national), Antena 1 (6%, national), Kanal D (5.7%, national), 

Antena 3 (2.2%), National TV (2%). 

 

The most visited news portals, according to BRAT9, in September 2017 were: 

adevarul.ro, stirileprotv.ro, libertatea.ro,  stiripesurse.ro, realitatea.net. 

 

 

 

 

4 https://www.irex.org/sites/default/files/pdf/media-sustainability-index-europe-eurasia-2015-romania.pdf 
5 BRAT- Biroul Roman de Audit Transmedia (Romanian Audit Bureau of Circulation), http://www.brat.ro/audit-
tiraje/cifre-de-difuzare/ 
6 CNA- Consiliul National Audiovisual (National Audiovisual Council), http://www.cna.ro/Raport-anual-2016.html 
7 https://www.paginademedia.ro/2017/03/ziarele-pe-hartie-in-2016 
8 https://www.paginademedia.ro/2017/01/audiente-prime-time-2016-confruntarea-pro-tv-antena-1-kanal-d-
razboiul-antena-3-romania-tv 
9 http://www.brat.ro/sati/rezultate/type/site-ro/letter/toate/period_type/month/period_filter/2017-
9/category/5/editor/all 
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Nr. Site Sitecode Views Visits 
Unique 
visitors 

1 www.adevarul.ro adevarulro 27618453 15370138 5708812 

2 www.stirileprotv.ro stirileprotvro 25577774 14507196 5176069 

3 www.libertatea.ro libertatearo 25905319 12071848 4359803 

4 www.stiripesurse.ro stiripesursero 32326714 10201401 2350533 

5 www.realitatea.net realitateanet 20309308 9916594 3008741 

 
Slightly different from the 2016 situation. 
 
 
In Romania, Digital is overtaking the traditional media, but TV consumption holds 

strong. TV continues to be the most used medium (74,6%) at a significant 10% gap 

ahead Digital (64.3%). The daily media consumption routine shows TV and Internet as 

the most used media channels, with Internet outperforming the other traditional media 

(radio – 35.1%, newspapers – 11.6%), due to its easiness to access any kind of 

information and facilitate instant connection to friends or business community. 

According to Digital in 2017 in Romania10, 58,2% of Romania’s population, equivalent 

to 11.246 million users, used the internet in 2017, increasing by 1% to 2016. Internet 

penetration in urban areas was 58%. Out of these 9.40 million were active social media 

users, increasing 13% compared to 2016 all of them are also Facebook users. 80% of 

the internet users are daily users. 

 

According to Media Pluralism in Romania report by Manuela Preoteasa and Andrei 

Schwartz: 
 

“Media owners becoming politicians, politicians connected to media outlets, imprisoned 

media owners, prosecuted media outlets, tax evasion, blackmail, and a nearly bankrupt 

state TV station, but also award-winning investigative media centres and a vivid online 

community of investigative journalists and media civil society organisations – Romania 

has them all.” 

 

10 Digital in 2017 in Romania at:  https://www.slideshare.net/wearesocialsg/digital-in-2017-eastern-europe 
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The World Press Freedom Index 2017 published by Reporters Without Borders ranks 

Romania as 46th (+3 compared with 2015) out of 180 countries, surclassing Malta, Italy, 

Poland, Hungary and Bulgaria. Still  the report’s conclusion is no surprise when it states 

that: 
 

“Excessive politicization of the media, corrupt financing mechanisms, editorial policies 

subordinated to owner interests and intelligence agency infiltration of staff – such has 

been the impact of the media’s transformation into political propaganda tools, which has 

been particularly visible in election years.” 
 

According to the Freedom of the Press report, compiled annually by Freedom House the 

Romanian media has consistently been designated as “partly free” since 2002.  
 

According to Standard Eurobarometer 86 National Report on Romania 201611 as a 

result of the refugee crisis, three out of five Romanians welcomed the idea of creating a 

common European migration policy, but the share is below the European average 

(69%) and significantly lower than in 2015 (66%). Despite the positive attitude towards 

free movement of citizens, opinions are divided into regards the contribution made to 

Romania by immigrants from outside the European Union. Thus, 36% of Romanians 

appreciate that there is a positive contribution of immigrants in general, while 57% 

disagree with this. The mobility of people from other Member States of the European 

Union is favorably perceived by 57% of the Romanians, compared with only 35% in 

favor of immigration from outside EU countries. Two out of five Romanians consider 

that measures to combat illegal immigration of people outside the EU should preferably 

be taken at national level well above the European average of 24% but also increasing 

compared to 2015 (24%). 

 

Immigration (36%) and terrorism (34%) are the Union's most important problems 

Europeans out of the Romanian citizens' perspective, but the percentage of Romanians 

 
11Standard Eurobarometer 86 National Report on Romania 2016  
at: file:///C:/Users/Maria/Desktop/eb86_nat_ro_ro.pdf 
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who mentioned them is decreasing compared with 2015 (43% said terrorism was a 

problem and 47% immigration). 
 

One of the most relevant findings of the “Report on the perception of Romanians about 

the refugee crises”12 case study is represented by the response saying that if only 2.5% 

of Romanian citizens with Internet access would expel a foreigner belonging to a 

European country, 18% would expel a refugee. 
 

As a result of the constant practice of media association of refugees with acts of 

terrorism, migrants and refugees have entered the list of traditional hate discourse 

targets formed till than by Roma, Jews, other minorities and the violence of messages 

against them has increased. By the end of 2015, after the Paris attacks, 75.6% of 

Romanians considered that Romania should not receive refugees and 80.2% were 

against refugees settling in Romania. 
 

 

3. Choice of key words 
 

For the purposes of the automated social media data search algorithm the Romanian 

project team selected the following ten words:  

1. Islamists 

2. Muslims 

3. Migrant / Migrants 

4. Refugees 

5. Crow / Crows 

6. Terrorists 

7. Gypsy 

12 Iacob Andrei (research coordinator), Marcu Georgiana, Zafiu Roxana, BondIonuț oc, Radu Artiom - “Report on the 
perception of Romanians about the refugee crises”, Asociatia Pro democrtaia, 2016 available at: 
http://www.apd.ro/wp-content/uploads/2016/04/Raport-de-cercetare-privind-criza-refugiatilor.pdf 
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8. Fag 

9. Jew 

10. Bozgor (hatefull name for Hungarians) 

 

The ten words have been identified primarily by asking journalists as well as members 

of the Project Advisory Board, who have indicated these words based on their daily 

work experience and their research on hate speech. National research and media 

monitoring studies from 2016 and 2017 related to online hate speech were also 

reviewed.  
 

The ten key words have been identified based on reviewed national research and media 

monitoring studies from 2016 and 2017, related to online hate speech, channels, 

targets, messages, refugees and immigrants. We will just highlight here the most 

important references  
 

The list of identified keywords with reference to immigrants and refugees was designed 

to contain often used nouns when discussing about migration issues (such as 

“migrants”, “refugees”), often used derogatory or pejorative nouns (such as “bozgor”, 

“terrorists”, ”crow”, ”Gypsy”). The project team opted to select a representative sample 

of words already identified as frequent regarding refugees and migrants, but also Roma, 

Jewish community members, Muslims, Hungarians and LGBT persons as online hate 

speech targets.  
 

The selected words were verified and finalized via discussion with the project Advisory 

Board in Romania. The Advisory Board consists of three experts with diverse expertise 

in the area of freedom of expression, human rights, hate speech, media monitoring, 

education and training, social media activist for persons living in crisis situations and 

targets of hate speech: Mr Mircea Toma, leader of ActiveWatch Media Monitoring 

Agency; Ms Iulianna Magda Vizi, former journalist, NGO activist; Mrs Boróka Parászka, 

Radio journalist and social media activist for persons living in crisis situations and 

targets of hate speech.  
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4. Choice of media outlets 
 

Three online media outlets with active Twitter and Facebook accounts had to be 

selected for the automated social media data search. The grounds for the selection were 

the market share of online news consumption. Ideal would have been to choose also 

according to the different editorial political position to refugees and migrants (neutral; 

left wing; right wing). However defining the editorial positions of media in Romania is 

impossible since media outlets do not define their positions even regarding their 

political affiliation, with insignificant exceptions, none recognizing a certain position 

towards refugees and migrants.  

 

Certain media have very well developed Facebook accounts but have no Twitter and 

were therefore not appropriate for the purposes of the automated research algorithm. 
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According to data from Gemius, more than half of PC users in Romania visit news 

websites. Between January and June 2016, there was a visible increase in the reach of 

news websites among Romanian PC users (source: gemiusAudience13). At the start of 

this period, news pages were visited by 50% cent of internet users. The number of 

people visiting these websites ranged between 3.7 and 3.8 million PC users. The most 

popular Romanian news websites are (in alphabetical order): Adevarul.ro, Antena3.ro, 

Digi24.ro, Evz.ro, Gandul.info, Hotnews.ro, Jurnalul.ro, Mediafax.ro, Realitatea.net, 

Stirileprotv.ro and Ziare.com. During the six-month period, their positions in the 

ranking did not change significantly and generally by just one position. Adevarul.ro and 

Stirileprotv.ro passed the leader position back and forth, while Realitatea.net was in 

third place. These three portals stood out from the others, with reach among internet 

users exceeding 20 per cent. The record reach (24.2 per cent) was achieved by 

Adevarul.ro in January, attracting over 1.8 million people. 

 

The other criterion used to select the media was the number of publications containing 

the words “migrant”/”refugee” and “Islamists”/”Muslims”. The objective was to subject 

to automated search social media channels of media that are interested in the refugee 

theme instead of ignoring it.  

 

In result of the review and the above-mentioned criterion, the following three online 

media with Facebook and Twitter Social media platforms were selected and subjected 

to automated data search:  

 

PRO TV:  

stirileprotv.ro 

            facebook.com/StirileProTV  

            twitter.com/stirileprotv 

 

ADEVĂRUL:  

www.adevarul.ro 

 
13 https://www.gemius.com/agencies-news/top-10-news-websites-in-romania.html 
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facebook.com/Adevarulro 

twitter.com/adevarul  

 

ANTENA 3:  
 

www.antena3.ro  

facebook.com/Antena3Romania 

twitter.com/antena3com 
 

 

5. Research findings 

  

As the automated search and analysis aims to find out the correlation between online 

hate speech dynamics and specific refugee/migrant related instances in the 

participating countries, the research methodology requires each project research team 

to identify and select one significant event that took place in 2016 related to immigrants 

and refugees.  

 

One of the most mediated and commented cases of incitement and racial hatred took 

place in early April in Bucharest in 2016 and was selected by the project team as an 

example how media news generates hate speech and online media platforms provide 

space for this to be manifested. Two Muslim high school girls were assaulted by a group 

of young people because of the traditional Muslim veil they wore. The incident occurred 

in a circulating area from Bucharest - the Moşilor area, although a few days after the 

incident, the witnesses were refractory to admit they had witnessed an assault. The 

incident did not have serious physical consequences, the aggressors only confined to 

pulling the scarf. According to the press, one of the two girls went to the police to report 

the incident, but no formal complaint was filed. It seems, however, that in a press 

release, the representatives of the District 2 District Prosecutor's Office told the press 

that they opened a file for offenses and other violence in the case of the two Muslim 

youths whom have been assaulted. 
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The case has exacerbated the attention of the media and Internet users, unfortunately 

an overwhelming number of comments on different channels - comments in the bottom 

of the news on websites, Facebook comments - have revealed a huge sense of 

hatefulness. Here are some examples:  

 

"They did good! Be Muslim sisters in Saudi Arabia, Syria, etc. The woman do not 

not hide her face and hair and body in this country, and that's the custom of the place. 

They do not agree, then take the Syrian direction and goodbye. Or "Peaceful !!!! ???” But 

what, the "young MuslimMothers " give birth.....????!!!” "RAUS BITE!" ... with stones .... ". 

 

The consequences of the media event led, unfortunately, only for a few days to debates 

on subjects like refugees, Muslims and immigrants, the case itself becoming just a form 

of expression of some fears about terrorism. In this case, Alina Isac Alak - a specialist in 

Islamic hermeneutics and Islamic feminism, wrote a few days after the assault on the 

Adevărul.ro blog:  

 

"The removal of the vail from the head of teenagers will not solve the problem of 

terrorism, but will only disseminate and strengthen prejudices and anti-Muslim 

stereotypes, will amplify the exclusion, isolation and social marginalization of Muslims, 

endangering inter-religious and intercultural communication and cooperation. " We 

consider this case to be representative for a communication platform for the acceptance of 

multiculturalism. Although Romania is not confronted with a real problem regarding the 

refugees, the news that make reference to this topic becomes strangely interesting by the 

way the press releases the facts and use certain key words.” 

 

To test the research hypothesis that online hate speech increases around a relevant 

event and peaks immediately after the event (when it is unexpected), or immediately 

before the event (when is a planned political event like elections), both the automated 

data search and the media content monitoring of the selected three media and their 
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social media were conducted for a two-month period around the selected event in 2016: 

from 23 February, 2016 to 23 April, 2016.  

 

To observe weather online hate speech is declining or increasing by comparing 

monitoring periods in two consecutive years, a period in 2017: from 28 May to 03 June, 

2017, was selected and the three media were subjected to automated data search and 

the media content monitoring.   

 

Thirdly, the research aims to analyze differences between media environment tolerance 

to online hate speech and probe for behavioral differences between the social media 

platforms – Facebook and Twitter, as well as readers comments.  

 

 

Scope of the analysis 

 

The following table details the number of posts, comments, and tweets monitored: 
 
 

 PRO TV adevarul.ro antena3.ro 

23
 F

eb
ru

ar
y 

– 
23

 
Ap

ri
l, 

20
16

 

Facebook 
92 posts 
 
 
18 
comments 

Twitter 86 
tweets 

Facebook 
4.600 posts 
 
 
1492 
comments 

Twitter 
2.423 
tweets 

Facebook 
10.118 
posts 
 
260.396 
comments 

Twitter 
3.572 
tweets 

28
 

M
ay

 
– 

03
 

Ju
ne

, 
20

17
 

 
Facebook 
7 
posts  
 
1310 
comments 
 

 
Twitter 
16 tweets 

 
Facebook 
15 
posts  
 
1370 
comments 
 

 
Twitter 
200 tweets 

 
Facebook 
131 
posts  
 
7335 
comments 
 
 

 
Twitter 
1150 
tweets 
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Key words and the image of refugees and migrants 

 

 

 

 

 

 

 

 

 

 

 

Fig. 1: World cloud of key words 28.25-03.06.2017 

 

The world cloud with the selected key words and the words most frequently associated 

with on Twitter on all three monitored media shows that the most often used 

collocation is “refugees”, “migrants”, “Muslims” and “crow”, followed by “terrorist”, 

“Islamists” and “Gypsy”. Additionally, the word cloud shows three other lines of 

semantic units: geographical – where the refugees come from (“Mediterranean” “sea); 

geopolitical – regions, countries and cities involved in the refugee crisis (“Germany”, 

“Polonia”, “Bulgaria”, “Manchester”, “Europe”), and verbs describing what happened 

(“death”, “attempt”, “saved”, “arrested”) . The selected words are present in a sizeable 

portion of all comments and posts during the observed period.  

A deeper systematic examination of the connections and relationships between 

“refugees” and the rest of the key words demonstrates three major semantic clusters:  
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                                              Fig. 2: Network of key words 1 

The graphic representation with MDS use the visualization layout of type "Multi-

dimensional Scaling (MDS)". This is a statistical analysis technique often used to 

graphically show differences or similarities between elements in a set. The 

multidimensional scaling algorithm assigns each element a position in an N-

dimensional space. The words  assume a position in the geometric space on relational 

based. These words have a relation considering the twitter platform; that is, the terms 

which are close, have a tie. They appear in the same expression context within the 

textual corpus. we can observe a network with a more number of nodes (terms) . This is 

the biggest net in the geometric space. The words are not overlapped, but intelligible 

and then we have a not a high density of ties in the network. We have in the central 

position "migrants", "mediterana", "tragedy". These nodes connect the left part with 

right part of the net. On the left these words have a tie with "attempt", "children", 
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"Manchester". On the right, on the contrary, the relation is referred to "died", "Putin", 

"death", "saved", "Europe". Then, we have the cohesive subgroups so called "cliques", 

that is nodes that form little subgroups in the net. For example, we see "dead", "saved", 

"migrants", "Putin". Furthermore, "mediterana", "tragedy" and "dead" and so on. Same 

logic interpretation is on the left with terms "Poland", "Germany" and "refugies" and 

then "Germany", "refugies", "Islamists" and "children". Down, is possible to observe a 

"cutpoint" node. The cutpoint represents the node without which, some words would be 

suppressed from the net. This is the case of "Muslims". Without "Muslims" word, the 

"leaders" term would be an isolated node while in this case it is a periferic node, 

connected to the net thanks "Muslims" word. The evident example of isolated node is 

"heart". It hasn't tie with other nodes. Down we have a triade (only three connected 

nodes between them): Gypsy", "added" and "crow" 

A second semantic cluster is formed around words like refugees, migrants, terrorists, 

Muslims and children which are nouns. Words that engage in this cluster are also verbs 

and adjectives like attempt, tragedy, etc. The community detention visualization is an 

output that derives from a computational alghoritm which permits to see the words 

(nodes)  grouped within the colored areas. The most linked terms between them are 

grouped in the same colored region. The colored areas permit to identify cohesive 

subgroups in the network and small configurations of net (for example the violet region 

represents the triad, the pink area has only a term “heart” (isolated term) and so on…. 

Helps to understand what terms belong to what groups of words. 

 

 

  

 

 

 

 

Fig.3: Network of key words 2 
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The cluster shows also a more or less fact based reporting on stories and occurrences, 

sometimes laced with humanity, empathy and a focus on the suffering of those involved 

“heart”, “death”. It suggests detailed neutral reporting with words like “migrants”, 

“dead, “attempt”.  
 

The analysis of the media content of three Romanian media outlet - Antena3, Adevărul, 

Protv - during  February 23 – April 23, 2016 reveals a certain media tendency to refer 

from impartial to tendentious, especially when it comes to the selected keywords. These 

are present in all three news channels, relevant in this respect is the index identified at 

the end of a news that caused a lively debate in Romania about Muslims 

(http://adevarul.ro/news/eveniment/fete-musulmane-agresate-valul-islamic-

politizare-dubla-oprimare-1_56ffbb985ab6550cb87f0cc2/index.html,): "Read all about: 

Muslim, girls bullied, Muslims, Romania, Islamic wave, Muslim women Islamophobia, 

extreme right, Islamic radicals, hijab, identity, diversity". This group of words reflects in 

the most concrete and real way how the Romanian press prefers to relate events to 

concepts that may awaken certain feelings of hatred, xenophobia, homophobia and 

racism. 
 

During the research period, the Adevărul newspaper published 200 articles containing 

one of the key words studied in the present paper, ProTv broadcasted 59 video and 

Antena3 television, 107 materials. The news were broadcasted in the main news 

journals, some of them entering the foreign news category as well. The most virulent 

comments and position statements were triggered by the way the news were presented, 

especially those that happened on the territory of Romania, such as: "Muslim girls 

bullied: Islamic veil, polarization, double oppression", "How the Timişoara  incident was 

invented  - a Romanian terrorized by Muslims", Breaking news about the attacks and 

violence from abroad, for example:" Brussels assassinations - a Testimony of a 

Romanian from Molenbeek "or" The Islamic State urges German Muslims to commit 

similar attacks to those in Brussels ", etc. 
 

The vast majority of comments on web sites are composed of reprehensible, hateful, 

invective, and even incitements to violence against ethnic minority groups and 
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emigrants. Curiously, these comments are not moderated, during the analysis period, a 

single comment was withdrawn from the news basement of Adevărul.ro, while 

statements such as: "In the West, the weak laws and the political correctness led to the 

extreme, Muslims came to make chaos. I do not think he would afford such a thing, they 

would be lined with Romanian-style forks and axes .... „Now is the time for that Arabian 

cloak to be destroyed. It is not possible for Europeans to stay at the hands of these 

wilds!!!” or „the Romanian do not want explosive savages near them. Do not take the 

side of the profiteers, you do not beneficiate the same in their communities. They just 

care to see you with the pen in the eye. Defending your fellow humans to the detriment 

of some wild people is not a shame, it's an honor” are still tolerated and maintained in 

public space. 
 

The announcement of the intention to build a mosque in Bucharest, as well as the 

conditions for its realization, has exacerbated the attention of the press and the readers. 

Article http://adevarul.ro/locale/constanta/moscheea-carol-i-constanta-model-

viitoarea-megamoschee-bucuresti-1_56ff7c395ab6550cb87d88bd/index.html puts a 

great emphasis on technical understandings and considerations such as "... the land put 

at the disposal of the State Secretariat for Cults by GD No 372/2015 by the Government 

of Romania and given for free for a period of 49 years ... ".  
 

The reaction of the population was totally negative, in the context in which the news 

presented in a certain tone associated the idea of Muslims with that of terrorism. The 

news came after two girls had been assaulted in Bucharest because they had carried the 

Islamic veil after the Brussels bombings, the accounts of the migration routes to Europe, 

and the images of the refugees who stood on the shores of Greece after a dangerous 

passage of the sea. 
 

Some of the comments in the footer of the article appearing in Adevărul.ro or on the 

Facebook page indicate the level of non-acceptance of this idea (to build a mosque in 

Bucharest): 
 

"It is not to be done. In Dobrogea there are localities where there are few Muslims, no 

cult, and with extraordinary support there were imposing mosques that give the 
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impression that you are in a Muslim country. Is it normal?", "Alo. ... Mr. Iohannis and 

great presidential advisers, and especially Mr. Ponta and the former Ponta / PSD 

government. Hello, the former heads of state or Prime Ministers, who worked on the 

project - the big mosque in Bucharest and the shelter space and the Christian Church in 

Istanbul .... How does it serves us your stupidity? "Or" This Mosque will be a sort of 

"Trojan horse" ... that's all we lacked in the architectural landscape of the capital! Should 

the imam be heard in the whole area every day for just a few Muslims in the capital, or 

do you hope that many will come?". 
 

The press tried to explain the context in which the decision was made, for example 

ProTv and Adevărul tried to present the Muslim community in Romania, for example, 

the article http://adevarul.ro/locale/cluj-napoca/profesor -Islamologist-cluj-about-the-

20-million-Muslim-European-are-come-radicalize-1_56fbbdcf5ab6550cb863f797 / 

index.html is in fact an interview with Islamologist Marius Lazăr. However, these 

journalistic approaches have also had hideous, sometimes hateful comments: "While the 

failure of integration in European civilization has a name: ISLAM, there will be no 

peace."is a  mild example.  
 

The ProTV and Antena3 broadcasters are leaders in the media market in Romania, our 

media analysis revealed that many of the key words used in the research period 

referred to reports containing international events, the refugee crisis, national and 

international immigration policies, a lot of material about the situation in Hungary and 

how prime minister Orban Viktor managed the crisis. Interestingly, in a totally different 

context, the leader of the neighboring country is considered a country enemy, but the 

majority of site commentators saw him as one of the political leaders who have a 

solution for "stopping Muslims who want to destroy Europe". 
 

The hatred of the web and Facebook comments are caused in particular by current 

events, we cannot say that there is a constant current, but a determining factor in 

awakening negative feelings in readers is the way of presentation, writing,  in the case 

of televisions, even video editing. 
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Positive messages and those trying to counter hate messages are relatively few; we 

appreciate that only one percent of the news articles contain a balanced and sustained 

view of the common sense logic. All of this is reflected by the word clouds of the 

selected words extracted from the monitored media, as the one from Antena 3 

Facebook, that shows similarities to the world cloud extracted from all articles and 

comments during the monitored period. 

 

                         Fig. 4 Word cloud of key words from Antena 3 Facebook, 2016 

 

In conclusion, we can say that the media, especially the popular online ones, are one of 

the modeling factors for arousing feelings and attitudes among readers and news 

consumers. They circulate hate speech towards migrants and refugees through quotes 

and tolerate hateful readers’ posts in forums and facebook pages. The presence of 

positive news having protagonists minorities, refugees, Muslims, etc., is relatively small 

and insignificant if we relate to the amount of information transmitted during the 

research period. A detail that needs to be further studied is the intensity of the hate 

wave generated by the key words in some information, if it can remain at the same 

values or after a certain period of time involves decreases or even isolation. 
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Refugee related occurrences and online hate speech   

The initial assumption of existing correlation between refugee / migrant events and the 

increase of online hate speech was confirmed by the media monitoring. The case study 

event relevant to refugee and migrants from 2016 observed during February 23 – April 

23 clearly verified this.  This is the graph of the Facebook activity of ProTV in this regard 

in the month before the event and after. 

 

Fig. 5: February 23 – April 23, 2016, PRO TV, Facebook activity 
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Fig 6: February 23 – April 23, 2016, PRO TV, Facebook activity with selected words 

  

As illustrated by these PRO TV graphics, events related to refugees, as the terrorist acts 

in Brussels  on March 22, are among those most likely to trigger a reaction on Facebook: 

some of the peaks of Facebook activity coincide with migrant-related events and, 

consequently, their respective online use of keywords. 

As seen from the second figure, one of the selected events, the one with the two Muslim 

high school girls who were assaulted by a group of young people because of the 

traditional Muslim veil they wore, ranks second in the migration relevant posts only to 

the March 2016 Brussels attack of three coordinate suicide bombings, resulting in 35 

deaths and hundreds of injured.   

The results from the facebook activity of the other two analyzed media are quite similar 

and confirm the tendency:  
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               Fig. 7: February 23 – April 23, 2016, Antena3, Facebook activity 

Fig. 8: February 23 – April 23, 2016, Antena3, Facebook activity with selected words 

Selected event  
(but also Brussels 
bombings on the 22nd) 
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 Fig. 9: February 23 – April 23, 2016, Adevarul.ro, Facebook activity 

 

 

 Fig. 10: February 23 – April 23, 2016, Facebook activity with selected words 
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Apart from the Brussels terrorist attack and the selected event, other events that caused 

increase in the frequency of the selected migrant- and refugee-related words during the 

monitored period in 2016 includes the end of March affirmation made by President 

Johannis that the timing for building a giant mosque in Bucharest is not the best because 

of the migration crises, end of March clashes between migrants and the police in a camp 

in Idomeni, Greece (07 April, 2016). 

The data mined shows that there are certain trigger events that influence the 

expression of hate and provide a background for the hate comments in the respective 

media. These trigger events can be roughly divided into three different groups:  

• Reactions to crimes or attacks that occurred at home or abroad: particularly

terrorist attacks, as the Brussels one, but also “country protection” measures like

those taken by the Hungarian Government led by PM Orban Viktor;

• Reactions to European policies: asylum politics which seemed wrong to the

people, the agreement for readmission between EU and Turkey, etc.;

• Reactions to other specific events that divide the society: the announcement of

the intention to build a mosque in Bucharest, or when two girls had been

assaulted in Bucharest because they had carried the Islamic veil

The research analysis could not arrive to a conclusion if online hate speech is increasing 

or decreasing from 2016 to 2017. The sample of analyzed information units was not 

sufficient for that. Moreover, many keywords are context dependent, so complex 

queries and iterations were needed to ensure data accuracy. There is still a lack of 

moderate comments on the migration topic and if, it is suppressed by hate speech 

comments. 

Behavioral differences between the social media platforms 

Twitter is not so popular in Romania, it has only a share of 1.51% compared with 

Facebook share of 90.74%, reported in September 2017 

http://gs.statcounter.com/social-media-stats/all/romania/2016. However regarding 
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the selected words monitored in the 3 media we could observe an increase in tweets in 

2017.   It can be also observed that Adevarul and Antena 3 followers tweet considerably 

more than those following PRO TV. 

The number of Facebook user accounts in Romania increased by 15.66% in 2016, 

reaching 9.6 million user accounts at the beginning of 2017 compared to 8.3 million in 

January 2016. Facebook is very accessible. TV broadcasters have multiple facebook 

pages for their news, shows, etc. 

In spite of the fact that Facebook introduced a no-hate-speech regulation policy, 

reporting of hate-speech seems to be at a very low level, during the monitored period 

we found only one or two deleted comment. 

The readers’ forum of Adevarul.ro is not moderated. "Adevărul" does not legally answer 

for problems caused by a user of the site of another member. However, Adevărul will 

ensure that a member's complaints are taken into account and, if the situation so 

requires, will take all measures to resolve the situation. Terms and Condition 

recommends that you do not use language that discriminates on the basis of religion, 

nationality, gender, sexual preference, age, region, ethnicity or disability. The hate 

language is subject to strict rules on our site, and use of this type of speech can bring 

you exclusion from the "Adevarul" community and from the site. 

ProTv and Antena3 do not refer to hate speech in any wayin their Terms and conditions 

and also decline legal responsibility for what users of the site could cause. The online 

platforms are also not moderated. 

There is a need for measures to eradicate online hate speech and particularly to 

decrease of the impact that media has in spreading hate speech though its online 

platforms. 
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6. Conclusions

• Wave of hatred occurs when in the press some specific key words are used that

trigger it, this was demonstrated by both the automated and the traditional

monitoring research. Most often these trigger events are related to attacks,

terrorist acts or similar; followed by policy developments affecting the refugee

and migrant situation; and local/national events that divide the community.

• The media coverage of migrant and refugee related themes and events show

some problems with accuracy, distortion, use of stereotypes in language,

sensational appeal. The result is increased hate speech.

• For the content of facebook and readers’ forumsthe media are not legally liable,

here content is not moderated and this also contributes to promoting long

lasting online hate speech.

• The research is inconclusive if online hate speech is increasing or decreasing

from 2016 to 2017. It seems that there are less articles published that contain

the selected words for this study, however the number of comments seem to

increase. Explanataion to why the topic is not so frequently touched by media

migh be that the refugee crisis top momentum is for now passed and elections

not being close, the topic lost also its political interest. In order to be able to

really reduce hate speech in • Europe's events are once again a stimulus for

notary haters, they comment and are vehemic as if it were a salvation army

• The intensity of hate speech remains also inconclusive, we could not determine if

it causes general wave of hatred, or remains in circles of commenters.

• The profile of commentators is mostly male and 28-50 years old, social activists,

comments take place during night in general, this shows that they have a job.

Women are rare and  usually more moderate’

• The language used by hate speakers is in many cases low level, full of

grammatical mistakes and meaningless phrases. The overall tone on average is

aggressive.

• The comments that call for decency and equilibrium are few and usually

drowned by the answers to those comments
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